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MESSAGE FROM THE
 EXECUTIVE 
 DIRECTOR

The start-up community is playing a key role in supporting

the Government’s mission of doubling of farmer’s income

by 2022 and also meeting the post-2030 development

agenda. Nearly 400+ start-ups have mushroomed in India

ranging from agri-inputs to providing market linkages. 

According to a Nasscom Report, the start-up funding till

June 2019 was $248 million as compared to $73 million in

2018. ICCo has been a key player in India in promoting

and handholding start-ups aligning to Government of

India’s policies such as Start-Up India, Skilling India and

Atal Innovation Mission.

 

Our flagship initiative the Green Business Challenge,

running successfully for the past three years, focusses on

promoting social entrepreneurship across India. This year’s

edition was significant in many ways. We had the privilege

of having our global investment partner Truvalu on board to

bring in international expertise to create a strong

ecosystem for scouting, screening and now incubate the

selected enterprises. After careful consideration, ICCo

expanded its horizons focus on emerging entrepreneurs

and agri Business SMEs with innovative products and

technological interventions. 

 

We received 68+ high quality applications from pan India

and 11 were shortlisted. Out of this, we announced 2

winners in each category (emerging entrepreneurs and agri

Business SMEs with innovative products and technological

interventions). The selected enterprises will now be

provided with access to finance, business incubation

support, supply chain management etc. 

 
I would l ike to congratulate the jury for meticulously finalizing these winners. The four

enterprises who won shared a common goal: abil ity to reinvent themselves and a deep

desire to make social impact; keeping creativity and values intact. We are extremely

thankful to our sponsors Truvalu, Ncourage Foundation and IRMA for their unconditional

support and guidance. We are also deeply thankful to our entrepreneurs for giving us the

opportunity to support and collaborate with them. Welcome to the ICCo cohort!

 

I owe special gratitude to our ICCo team and our support staff who have worked very hard

to put this init iative together.

Alay Kumar Barah
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ICCo AND
SUSTAINABLE
DEVELOPMENT
GOALS 

The social enterprise world has remained a

vital sector. The ongoing growth of the sector is

showing that, by investing in dedicated,

innovative entrepreneurs, the global

community can fast track the SDGs and create

a world with far fewer inequalities and

injustices by 2030.

 

Our guiding principles ‘Securing Sustainable

Livelihoods‘ and Justice and Dignity for All” 

means we as an organization are very closely

aligned with the 2030 development agenda

and helping achieve its Sustainable

Development Goals.
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Our goals are closely aligned to the
SDG 2 and 8.

In order to address the multiple linkages across these
goals, we will also focus on 



The  th i rd  ed i t i on  o f  t he  Green  Bus iness  Cha l l enge  (GBC)  focussed  on  “Promot ing  and
Upsca l ing  Agr i  Bus iness  Enterpr ises”  was  success fu l l y  o rgan ised  on  19 th  Augus t

2019  a t  t he  Ind ia  In te rna t iona l  Cen t re  i n  New De lh i .  GBC scou ted  and  seeks  to  suppor t

i nnova t i ve  ag r ibus inesses  tha t  have  the  po ten t ia l  t o  g row and  acce le ra te  the

marke t  con t r i bu t i ng  to  a  more  v ib ran t  and  job  c rea t i ng  ag r i cu l tu ra l  economy.  The  th i rd

GBC was  in  pa r tne rsh ip  w i th  T ruva lu  and  se ts  ou t  a  s t ruc tu red  f ramework  fo r  f i nanc ia l ,

ope ra t i ona l ,  ne twork ing  capab i l i t i es  p rov id ing  en t rep reneurs  w i th  exce l l en t  bene f i t s  l i ke

Bus iness  Deve lopmen t  Suppor t  Se rv i ces  (BDS) ,  co -en t rep reneursh ip  suppor t ,  marke t

l i nkage  w i th in  Ind ia  and  European  marke t .

 

The  two  ca tegor ies  were  emerg ing  en t rep reneurs  and  ag r i  Bus iness  SMEs w i th

innova t i ve  p roduc ts  and  techno log ica l  i n te rven t ions .  The  day - long  sess ion  was  d i v ided

in to  two  pa r t s :  P i t ch ing  Round  where  the  en t rep reneurs  spoke  abou t  the i r  work  and  how

i t  i s  c rea t i ng /has  the  po ten t ia l  t o  c rea te  a  soc ia l  impac t  i n  f ron t  o f  j u ry ;  second  ha l f  was

ded ica ted  to  the  award  ce remony  where  the  se lec ted  en t rep reneurs  were  awarded  by

eminen t  l um ina r ies .

 

L i ke  eve ry  yea r ,  t h i s  yea r  too  GBC la id  a  spec ia l  emphas is  on  i nnova t i ve

p roduc ts / techno logy ;  a  s t rong  l i nk  to  fa rmer  va lue  cha in  tha t  respond  to  l oca l  needs  o f

the  commun i t i es  i nvo lved .  ICCo has  a  s t rong  ne twork  and  co l l abo ra t i on  w i th  i ncuba t ion

cen t res  such  as  IRMA,  Labs  Ind ig ram,  K I IT ,  I nnova t ion  Park  ( I IM-Ko lka ta ) .

68+
Applicants

11
Finalists

4
Winners

THEMATICS

CRITERIA

a) Agri Business SMEs

with innovative products

and technological

interventions (turnover 40,

00,000)

 

b) Emerging agribusiness

Entrepreneurs.

Business model and value

proposition, social

impact and market

demand/potential. 

Processing
48%

Agri Inputs
15%

Animal Feed
15%

Organic Farming
9%

ICT in Agri
7%

Equipments
6%
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THEMATICS

PROCESS

Strengthening
entrepreneurial
activities

More investors
are opening up

Creating a strong

ecosystem

Rising wave
amongst the youth
to join the green
start-up community

Contributing towards
the Government of
India’s skilling and
start-up vision

WHY GREEN BUSINESS
CHALLENGE?
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11 different companies with a common

vision towards a sustainable future

were selected as the finalists.

With an outreach of 10,000+ farmers

and 50+ different products, there was a

concentration on multiple ideas for

sustainable growth expansion as well

as balancing development and

environment paradigm. Furthermore, a

funding of more than 15 crores had

been sought.
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KEY HIGHLIGHTS
Emmanuel Murray, Senior Advisor,

Caspian Impact Investment Adviser

Private Limited

Dr. Shambhu Prasad, Professor         

 General Management & Strategy, IRMA

Rajneesh Parashar, Entrepreneur,

AgriGalla

Raman Ahuja, Independent Advisor,

Entrepreneur 

Alay Kumar Barah, Executive Director,

ICCo

1.

2.

3.

4.

5.

JURY MEMBERS

CURRENT BENEFICIARY OUTREACH
for each enterprise was

Aspartika

Biotech

3,000 50,000 200 500

2,000300 1,200

50 10,000 10,000500

PITCHING ROUND

Aamhi Shetkari

Agritech

Private Limited

Bubble Nut

Wash

Krimanshi

Technologies

Private Limited

Earth 360 Eco

Ventures

Private Limited

Janani Food
Gramshree

Development

Services Private

Limited

Tradedoot

Agricultural

Marketing

(KisanSaathi)

Sanjhi Tokri XCraft Online

Private

Limited

Lal10

9

79



Aspartika Biotech is an enterprise that
focuses on agri-waste and further specifically
concentrates on the waste from the production
of silk. They came up with the idea of
producing Omega Oil 3 fatty acids and Protein
cake from pupa, which was initially discarded.

Aamhi Shetkari primarily focuses on
manufacturing Calf Milk Replacers (CMR
hereafter). They concentrate on the under
productivity of cows and are into the trade of Cattle
Feed ingredients like bypass fat, mineral mixtures,
soya doc, maize and De Oiled Rice Bran (DORB).

Bubble Nut Wash produces detergents out of
soapnuts which help in creating eco-friendly
products unlike the current trend of detergents
being produced out of petroleum. The
enterprise works with tribal farms of Orissa
and Karnataka and use a range of diversified
products, including soapnuts, mahua oil and
sal butter.

Krimanshi Technologies Private Limited mainly
produces cattle feeds, silage and mineral mix from
the waste of food, fruits & vegetables and surplus.
They work on procuring dried powder from food
and fruits and silage of hydroponic fodder. Their
main idea is to cut the conventional distributors
and converting food waste into cattle feed.

Janani Foods Private Limited focuses on the
Post-Harvest Losses of fruits, vegetables and
spices in India and connect it to lesser incomes for
farmers and higher prices or/and inferior quality for
the consumer. They provide Post Harvest
Management services, Cold Chain from farm to
preservation, packaging and processing centers,
quality monitoring, quality based education and
logistical services platform.

Gramshree Development Services Private
Limited envisions linking the farmers to the
market, with the help of new technology and
establishment of the value chain. The
enterprise has established a fruit collection
centre in a village of Rajasthan and has
specifically worked towards working with
Women Self-help Groups (SHGs hereafter)
and tribal families.
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Sanjhi Tokri is a social enterprise. They work
specifically with farmers and other levels of the
supply chain to provide safe and healthy fruits &
vegetables and alternatives to urban consumers.
The enterprise provides services for walk-in
customers as well as delivery services. They
further offer a flagship product which is essentially
a subscription service which allows customers to
subscribe to fruits and vegetables.

Kisan Saathi works to provide post-harvest
advice/training, efficient harvesting methods/technology
support, market related advice, including market prices
and production estimates, and farm gate pickups with
cash on delivery. The enterprise has worked to reduce
the market intermediaries, unnecessary
primary/secondary transport, and wastage due to
improper/multiple handlings. They work closely with
farmer producer organisations (FPOs) to create these
market linkages and capacity building for the farmers.

Lal10 mainly work on connecting artisans to global
retailers in 18 countries. They work with self-help
groups and provide the with a distribution channel.
The idea is that the bigger brands cannot directly
connect with the retailers and hence the enterprise
aims to become the mediator between the two. They
work with 1200 artisans out of which 850 are
females.They make eco-friendly products using
hemp and banana fibres.

XCraft Online Private Limited is currently working
with products including soft straw bags; straw
baskets; straw mats; Bamboo, Cane and Rattan
crafts; Natural Bamboo lamps; Kitchenware and
other eco-friendly handmade crafts. The main idea
is to provide one single platform to find and explore
various handicraft products that are produced
throughout the North East India.

Earth 360 Eco Ventures Private Limited is a social
enterprise and is involved directly in providing
support to the farmers. They work on the revival of
millets by strengthening the value chain starting from
the seed and reaching the plate.
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AWARDS CEREMONY

Key highlights

The award ceremony was chaired by Laura Smeets,Dr.Shambhu Prasad, Louise
Pfaltzer, Kamal Singh , Alay Kumar Barah and Dr. Arpita Mukherjee
The awards were divided into two categories: 

-   Agri Business SMEs with innovative products and technological interventions
    (turnover 40,000)
-   Emerging Agribusiness Entrepreneurs 

Bubble Nut Wash makes eco-friendly detergents from forest produce and was awarded
the first prize; Earth 360 Ventured Private Limited working on revival of millets to
create a millet-based economy was given the second prize in the first category.
XCraft Online Private Limited and Gramshree Development Services Private
Limited secured the first and the second prize respectively in the second category.

The Guest of Honour  Louise Pfaltzer, 
Second Secretary of Economic and
Commercial Affairs at the Embassy of Kingdom
of Netherlands spoke at length about 
Netherlands’s belief in innovation, doubling
incomes of farmers, a sustainable world and
finally, supporting young entrepreneurs. She
stated that ICCo and Netherlands Embassy
share a special relationship. Louise spoke
about the mutual focus on agriculture between
the two partners and stated that “dairy is in our
veins”.
 
Highlighting the partnership building between
Netherlands and India through Truvalu, she
also mentioned that about 70 incubators are
set-up in Netherlands which are open to foreign
start-ups and encouraged the enterprises to
take their business forward through such
initiatives. She also mentioned that registering
with these incubators allows the candidates to
obtain a visa as well.
 
She also mentioned about the various
exposure trips being organized by the
Netherlands Embassy to help Indian start-ups
to connect with the Netherlands eco-system.
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GBC is a key initiative which brings

relevant stakeholders together. There

are about 70 incubators set up in the

Netherlands which are open to foreign

start-ups. I would encourage the GBC

enterprises to explore this option to take

their business forward through such

initiatives

Louise Pfaltzer



Dr. Arpita Mukherjee, Professor, Indian Council

for Research on International Economic

Relations (ICRIER) was the Chief Guest on the

occasion.  In her motivational address, she

encouraged the entrepreneurs to gain a

comprehensive understanding of their

businesses right from technical aspects to

business development. She also discussed how

uniqueness plays a key role in taking the

business to the next level, highlighting the

success story of Tungchar,(a 5000 member

strong social enterprise, focussing on turmeric,

and supported by ICCo on access to finance and

skill building) She seconded Louise Pfaltzer’s

remarks about the importance of the “two-way

flow” in context to the partnership between

Netherlands and India. She urged the

entrepreneurs to target larger markets like Africa

and Kenya and pointed out to the importance of

interactions through events like the Green

Business Challenge. 

Enterprises should do a SWOT analysis to understand
their strengths and weaknesses. They should be on the
‘top of the game’ always. In order to succeed, they
should have 360 degree knowledge – right from
technical nuances to business development.
 
 

Green Business Challenge is not a typical
business plan challenge. He asserted that this
is precisely because of its focus on
sustainability and helping the marginalised
communities through choosing businesses
that work specifically on issues faced by them.
 
 

Dr. Shambhu Prasad, Professor, General

Management and Strategy, Institute of Rural

Management Anand (IRMA) said that Green

Business Challenge is not a typical business

plan challenge. He asserted that this is

precisely because of its focus on sustainability

and helping the marginalised communities

through choosing businesses that work

specifically on issues faced by them. He

emphasised on the need for interactions

between entrepreneurs and further stated that

these interactions have the potential to

increase the opportunities for these

enterprises to work together and learn from

each other. 

 

Finally, he pointed out to the changes in the

eco-system and how there are nearly 130

incubators in the country which focus on

agriculture. He also urged the participants to

apply for Ministry of Skill Development and

Entrepreneurship’s National Entrepreneurship

Awards.
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Dr. Arpita Mukherjee

Dr. Shambu Prasad



PASTE L  DECO  &  CO .

Green Business Challenge is of great
significance to make green businesses an
integral part of Indian economy
 
 

Kamal Singh, Executive Director, Global Compact Network India (the
Indian local network of the United Nations Global Compact Network).
 He spoke about the long-term association between GCNI and ICCo to
strengthen responsible business practices and facilitating global
cooperation to achieve the Sustainable Development Goals (SDGs).
 
He said initiatives like Green Business Challenge are of great
significance to make green businesses an integral part of Indian
economy. He also spoke about how initiatives like this have the potential
to contribute to the Government of India’s 5 trillion dollar economy
dream.

Laura Smeets, Director of Truvalu enterprises based in the
Netherlands, via a video message,touched upon the partnership
between ICCo and Truvalu in India. She focussed her talk on the
importance of ‘’access to market’’ for small holder farmers to grow and
increase their income and how Truvalu has been at the forefront of
providing such markets. She mentioned about Truvalu’s focus on
‘Missing Middle”- the organizations that too big for micro finance
institutions and too small for bigger banks. The reason why Truvalu
focusses on it is because of the employmentopportunities available in
this sector. Truvalu is leading efforts in providing access to finance,
business incubation and skill building support. If Truvalu finds the
business model worthy, it also plays the role of a co-entrepreneur along
with the enterprise. 
 
She wished the participants and the winners all the success.

Alay Kumar Barah, Executive Director, ICCo provided an
overview about previous editions of the Green Business Challenge.
He mentioned that the last two editions have reached out to 2500+
participants, 15+states and supported 24+ enterprises in
partnership with key incubation centres such as IRMA, Labs
Indigram, KIIT, Innovation Park (IIM-Kolkata). He stated that ICCo
aims to support these enterprises sustainability and stated that
Truvalu will explore funding support to top two finalists of the first
category while ICCSPL will provide Business Development
Services to the second categories.

Through GBC we aim to focus on
innovative products/technology where
there is a strong link to farmer value
chain that respond to local needs of
the communities involved.
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Kamal Singh

Truvalu’s focus is on ‘Missing Middle”- the
organizations that too big for micro finance
institutions and too small for bigger banks.
The reason why Truvalu focusses on it is
because of the employment opportunities
available in this sector.

Laura Smeets, via video conference

Alay Kumar Barah



WINNERS
Category 1

Agri Business SMEs with innovative products and technological interventions (turnover
40,000): 
Bubble Nut Wash and Earth 360 Ventured Private Limited secured the first and second
prize respectively in the first category.
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We are thankful to ICCo for providing us with a platform to

talk about our work and how we work with tribal

communities. Look forward to a long-standing association.

 
Manas Nanda, Founder, Bubble Nut Wash

We focus on Millet Value Chain. We are happy to be a part
of the Green Business Challenge. We are keen to explore
partnership opportunities that will support and scale our
operations. One key focus would be to look at building
technology as a sustainable solution for farmers to help
mitigate the impact of climate change.
 
Dinesh Kumar, Earth 360 Ventured Private Limited



Category 2

Emerging Entrepreneurs:
Xcraft Online Private Limited won the first prize and Gramshree Development
Services Private Limited secured the second position.
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Gramshree works on custard value chain. It entails
procuring custard apple from the tribal communities of
Rajasthan and Madhya Pradesh for preparing pulp and
then selling it in the market. We are delighted to be a
part of Green Business Challenge and look forward to
working with ICCo and Truvalu on our business
strategy, raising funds and getting mentorship support.
 
Rakesh Gupta, Founder, Gramshree Development
Services Private

Xcraft manufactures handicrafts from straw, bamboo,
and cane. We provide artisans a platform to export
their items. The Green Business Challenge platform
has been a great motivator as it has given us the
opportunity to share our work and learn from other
enterprises as well.
 
Anupam Nath and Rahul Baruah, Founders,
Xcraft Online Private Limited



Email ID

FINALISTS
CONTACT DETAILS

Aspartika Biotech Pvt. Ltd. +91 - 9538730365 aspartika.india@gmail.com

Aamhi Shetkari +91 - 9860000000 aamhi.shetkari@gmail.com

manas.nanda@gmail.com

nikhil@krimanshi.com

millets.dinesh1@gmail.com

ceo@jananigroup.com

gupta.rakesh.rd@gmail.com

mayank@sanjhi.com

rahulbaruah@xcraft.com

maneet@lal10.com

manasmiraji@kisansathi.com

Bubble Nut Wash +91 - 7899073662

+91 - 7742863302

Earth 360 Eco Ventures +91 - 9440870875

Janani Foods Pvt. Ltd. +91 -9030741404

+91 - 9871388653

Sanjhi Tokri N.A

+91 - 9986221665

XCraft Online Pvt. Ltd. +91 - 9954276480

+91 - 9167106930

Krimanshi Technologies Pvt Ltd.

Gramshree Development Services Pvt
Ltd.

Tradedoot Agricultural Marketing (Kisan
Saathi)

Lal10

Contact No.Organisation
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PAST SUCCESS
STORIES

USER EXPERIENCE

It is co-founded by Geetashori Yumnam
and Asem Sundari ; and deals in bio-
pesticides, bio-fertilisers, bio-agricultural
inputs, medicines and feed for poultry,
animal husbandry and for aquaculture.
With ICCo’s support a) production
capacity is 4 MT as compared to 1.5 MT
earlier b) total reach to farmers was
10,000 as compared to 3500 earlier c)
direct employment provided to 22 people
d) turnover is INR 1 cr as compared to 30
lakhs earlier

GREEN BIOTECH- SCRIPTING THE
ORGANIC FUTURE OF MANIPUR

Founded by Leela Charan Dutta,
,C.K.Udyog deals in raw natural honey.
With ICCo’s support, they now have an
improved honey and candy making
machine, the turnover is 53 lakhs while
earlier it was only 10 lakhs. The
machinery produces 40,000 kg of candy
in an year. The current farmer outreach is
2500. C.K Udyog wants to have at-least
one entrepreneur each in 28 districts in
North East who can produce honey worth
INR 2 lakh every year.

C.K UDYOG: REVIVING APICULTURE
FARMING IN NORTH EAST
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SPONSORS

Truvalu works towards building competitive and
inclusive agri-food businesses and fair value chains
in emerging markets in South and Southeast Asia,
Africa and Latin America for social impact,
economic returns and to provide consumers with
fair and honest food products.

ICCo is a development organization working to
achieve the twin core principles of ‘Securing
Sustainable Livelihoods’ and ‘Justice and Dignity for
All’ in India. ICCo works in the areas of food and
nutrition, clean energy, entrepreneurship
development & agriculture value-chain. ICCo plays
diverse roles such as a Catalyst, Advocate,
Entrepreneur, Networker and an Implementer.

Ncourage is a Section 8 not-for-profit company
with the objective of acting as a social enterprise to
undertake activities that enhance the quality of life
of people and to seek ways and means to serve
society that help in solving basic human needs
including water, sanitation, health and nutrition,
food and agriculture, shelter, clean energy,
education and skills, management of natural
resources, empowerment, and sustainable
livelihoods.

Incubator for Social Enterprises and
Entrepreneurs Development (ISEED) works
with social enterprise partners and ecosystem
partners across India to provide a nurturing and
empathetic entrepreneurial ecosystem through
mentoring and networking support, collaborative
research, entrepreneurship training and capacity
building.


